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Answer the following question: (Any Five)

Define Green Marketing.

State the difference between Buyers and Consumers.

What is meant by Mobile Marketing?

Define Un-Differentiated Marketing

Define Motive.

What do you mean by Subculture?

Define Personality.

Explain in detail the Various Bases for Market Segment.
OR

Explain Green Marketing Mix in detail.

Describe in detail the various classes of buyers with examples.

Describe the various factors affecting organizational behavior.
OR

Explain various factors influencing Buyers Behavior.

Write short notes: (Any Two).
Benefits of Market Segmentation
Target Marketing

Telemarketing

Case Study:

Netflix is a global online streaming platform offering movies, web series, and
documentaries. It uses market segmentation to serve diverse audiences across
countries. Netflix segments its market based on demographic factors (age and family
type), psychographic factors (lifestyle and entertainment preferences), and behavioral
factors (viewing history and frequency of usage). For example, it offers animated
content for children, romantic and drama series for young adults, and documentaries
for knowledge-oriented viewers.
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By analyzing user data, Netflix provides personalized recommendations, making each
user's experience unique. It also offers different subscription plans based on price and
screen usage, helping it cater to students, families, and premium users.

Questions:

1. What bases of market segmentation are used by Netflix?

2. How does behavioral segmentation help Netflix retain customers?

3. Identify the target segments for Netflix's different subscription plans.
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